a

v Y
¥01304 Jadelumsdaduladgosasud IMfhwealszssu Tuvadaniailanil

tﬂ' w =K a =
Yo-ana UNANY M Tuvera

¢ 9 ¢ w o ¢ A
9101387131 HYemMan319138 A3.9085A1 il auay
nangns UIMIFININmITchnn
pRTK: 2568

(43

Aa v 4 [ 4 4 v A ¥ 4 [
MIIveATIN Uianlszaeaiie 1) nfisumeumsaadulagesasud liihamiladeaiy

q

1 1 = [ Qd' 1 1 v A dy 4 Y = 1Y
HANANWTIULYANG 2) ﬁﬂ']s!ﬁ/lﬂuﬂ@“ﬂﬁ\iNﬁﬂ@ﬂ?iﬂﬂﬁuiﬂ‘ﬂfﬂﬁﬂﬂuﬂllV\lWT Hag 3) ANYINITYDNTY

v 9 Y
malulagnigemagaauladesosusa Ifvesdszansulumwadmiadamil nsdsetudunisise

[ Y
A o =)

a I [ [ a v [ o {
FalSua Uszsnadudszssuluuadaitadamnndadulasososus Wi & lunsiusuaun
uueu AMUIBIUIANGNAI0619 1ael9gas W.G. Cochran langualeg198 11U 400 AU Tastdon

[ @ 1 o aaa 9 T 9 1 ~ oA =1
NRUA2E D DTUNIZINZIN dDAN 1% laun A1deva Aunae AnlouuunasgIu MmsnageuLuyui

tazmsnagauLuuew

[

a 1 o 1 1 [ v A dy o'lrl 9 1 @ =
WaN13398 WU 1) ﬂﬂﬂﬂﬁﬂuuﬂﬂa!,!,GIﬂ@]NﬂuﬂJﬂWi@ﬂﬁui%%ﬂiﬂﬂu@ vxlvxlwzmﬂmmu YN

9 aa a v R

% d‘ v v d‘d dy Y| L] [
Wedgymeananszau .05 2) iruaaniaensaadulagesnsud Wil Tasnmsawedluseauuin
& a S Y oY Y 9 1 o = A g Y=
Wonasuusieaunydl auanuianuils egluszauuiniga sesasnine Auanuian
9 a o [ A 1 v A dy o 9|
HATMUNGANTTY MwdIaY waz 3) migeusuma Tuladndinanemsaaduladosnoud lWiveq

1 @ y a < 1 [ o
UszauTasnwsmegluszaumn dennsaniuseaunuin dAumsiuinalseTewiluns 1y

1 @ A A Y @ ada Y Y o YR ' 9y
NU @giuigﬂUNWﬂﬂq@ IOINUIND mu‘nﬁuﬂm‘ﬂummﬂmm uazmumsmgmmmq18°1umﬂ%

U A9

9
Mmddey firund msveuiumalulad msdadulede snoud Wi Uszrruluadaniadamil



Title Factors Influencing the Decision to Purchase Electric Vehicles Among People

in Pattani Province

Name Charkhrit Baikhalee

Advisor Assistant Professor Dr. Uthairat Muangsan
Degree Master of Business Administration

Year 2025

Abstract

The objectives of this research were to 1) compare the decision to purchase electric vehicles based on
personal demographic differences, 2) study the attitudes influencing the decision to purchase electric
vehicles, and 3) examine technology acceptance affecting the decision to purchase electric vehicles among
people in Pattani Province. This research was a quantitative study. The population consisted of individuals
in Pattani Province who had decided to purchase electric vehicles; however, the exact number of the
population was unknown. The sample size was calculated using W.G. Cochran’s formula, resulting in a
sample of 400 respondents, selected through purposive sampling. The statistical methods used included

percentage, mean, standard deviation, t-test, and F-test.

The research results revealed that 1) individual demographic factors were found to have a statistically
significant effect on the decision to purchase electric vehicles at the 0.05 level, 2) attitudes toward the
decision to purchase electric vehicles were overall at a high level. When considered by each aspect, it was
found that the aspect of knowledge and understanding was at the highest level, followed by feelings and
behavior, respectively, and 3) technology acceptance had a significant effect on the decision to purchase
electric vehicles, with the overall level being high. When considered by each aspect, it was found that the
perceived benefits of use were at the highest level, followed by attitudes toward use and perceived ease of

use, respectively.
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